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�� Easy identification of whoEasy identification of who  ���� ����
employees are and what they offer your employees are and what they offer your 
customerscustomers
�� Project a perfect image of Project a perfect image of  ��� ���
professionalism and styleprofessionalism and style
�� Secure customers belief in the virtues and Secure customers belief in the virtues and 
professionalism of professionalism of  ��� ��� employeesemployees
�� Build TRUST in Build TRUST in  ��� ��� organizationorganization
�� Build total security for Build total security for  ���� ���� customers customers ––
knowledge that those wearing your program knowledge that those wearing your program 
ARE your employeesARE your employees ..
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�� Skilled in all aspects of image Skilled in all aspects of image 

enhancement and marketing.enhancement and marketing.

�� Build and keep great relationships with Build and keep great relationships with 
customers.customers.

�� Give GREAT service.Give GREAT service.

�� Knowledgeable about Knowledgeable about YOUR YOUR needs and needs and 
how best to meet them.how best to meet them.
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�� Apparel & AccessoriesApparel & Accessories -- which which 
identify a person as an employee of identify a person as an employee of 
YOUR organization & their function YOUR organization & their function 
�� Projects the image & styleProjects the image & style -- you wish you wish 
YOUR customers to relate to your YOUR customers to relate to your 
organization and its products & organization and its products & 
services.services.
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�� ��*&��*& –– dress shirts, dresses, dress shirts, dresses, ““ pantspants --outfitsoutfits ”” , , 
polo shirts, knits, teepolo shirts, knits, tee ’’s, woven itemss, woven items

�� 4�!!��&�4�!!��&� –– pants, skirts, shorts, otherpants, skirts, shorts, other
�� -�)��&-�)��& –– aprons, chef/lab coats, coveralls, aprons, chef/lab coats, coveralls, 

jackets, outerwear, sport coats, sweaters, jackets, outerwear, sport coats, sweaters, 
sweatshirts, sweatshirts, 

�� �$$�&&����&�$$�&&����& –– neckwear, belts, earrings, neckwear, belts, earrings, 
eyewear, footwear, headwear, socks .eyewear, footwear, headwear, socks .

�� 4�"��&���'�++�&����!&4�"��&���'�++�&����!& –– other identifiersother identifiers
�� �!�����!���� 55depending upon special needs of depending upon special needs of 

organizationorganization



�����'+�&�)&6������'+�&�)&6�
�������������������� ������������������

77��&��!��������&��!������ 88

55)&)& 55
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�� Casual to dressy.Casual to dressy.

�� One item to a whole ensemble.One item to a whole ensemble.

�� Stock or custom designed.Stock or custom designed.

�� All one or one for each functionAll one or one for each function
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Overall Market Focus

Traditional
Workwear
Restaurant /
Hospitality
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Uniform
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�� Learn about your business and the needs of each Learn about your business and the needs of each 
of your functions requiring apparel.of your functions requiring apparel.

�� Work with you and your marketing team to confirm Work with you and your marketing team to confirm 
your image goals. your image goals. 

�� Assess your customers base and their style and Assess your customers base and their style and 
expectation with regard to style.expectation with regard to style.

�� Visit your locations to secure knowledge of Visit your locations to secure knowledge of 
functions and services offered functions and services offered 

�� Create a program to meet ALL your needs!Create a program to meet ALL your needs!



���!���#�����!���#�� #�������#������� ������������������ *��)�"���*��)�"���
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>�!�+��������!�����'�#!� ��>�!�+��������!�����'�#!� �� == 66

�� 	�9�&	�9�& �� what are your needs to fit what are your needs to fit allall your employeesyour employees
�� ��������!�����
����������!�����
�� �� colors, sizes and inventory all colors, sizes and inventory all 

the same or varied by function or morethe same or varied by function or more
�� >�&����
��.>�&����
��. << Style, comfort, image soughtStyle, comfort, image sought
�� ��)�������!�/��#�$!�����)�������!�/��#�$!��� �� what is the what is the 

environment & stress level the program will be worn environment & stress level the program will be worn 
in? What fabric, construction, in? What fabric, construction, ““looklook””? How much ? How much 
care/maintenance is needed?care/maintenance is needed?

�� 	��)�$�&	��)�$�& �� What special needs you have? What special needs you have? –– Always Always 
new employees? Quick and onnew employees? Quick and on--going replacements? going replacements? 
OtherOther……
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�� ���)�"��&�����+�%�����)�"��&�����+�%�� 77�����&!����"&�����&!����"& 88 –– They are They are 
““imageimage”” consultants who help you find the best consultants who help you find the best 
solution to your image projection needs.solution to your image projection needs.

�� ���&��!��#+!�*+���*!���&���&��!��#+!�*+���*!���& –– They offer choices They offer choices 
based on price and number of items you need.based on price and number of items you need.

�� Sell only appropriate items for jobs performedSell only appropriate items for jobs performed ––
style, fabric/construction, sizes, & provide style, fabric/construction, sizes, & provide 
care/maintenance as needed.care/maintenance as needed.

�� ��)��!���$�*�'�+�!���)��!���$�*�'�+�!� �� They do all the order They do all the order 
processing, inventory, fulfillment and control for youprocessing, inventory, fulfillment and control for you

�� ��..�	��>�-���..�	��>�-� –– They do all you need done when They do all you need done when 
you need it!you need it!
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Call NAUMD at 212.736.3010 Ext 205

Or email: rjlerman@naumd.com

For answers to YOUR important 
Uniform Imagewear Questions!
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Richard J. Lerman, President, NAUMDRichard J. Lerman, President, NAUMD
212.736.3010 Ext 205 212.736.3010 Ext 205 rjlerman@naumd.comrjlerman@naumd.com

NAUMD would like to recognize the contributions of Edwards GarmeNAUMD would like to recognize the contributions of Edwards Garme nt Company & VF nt Company & VF ImagewearImagewear in in 
the development of this power point presentation!the development of this power point presentation!
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